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Principles of Marketing

Student will learn the role of marketing in the
management of organizations including companies. Also,
students will learn how various techniques of
marketing can he used in the establishment of
organization's strategic and tactical plans through
lectures, case analysis, and discussion.
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Glohal Leadership

This course will provide a new framework on what
global “leadership” entails, along with developing an
understanding for the skills and knowledge to how
best address leadership opportunities now and in the
future. Students’ ahility to understand and apply
diverse approaches to the leadership in organizations is
emphasized by readings and case analyses of pertinent
management materials. The emphasis is on building a
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sound grasp of good practice, and on developing the
ahility to apply such knowledge to actual global
business problems.,
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Global Business Ethics

The reason for rapidly increasing accounting fraud
and embezzlement of companies is the lack of ethical
qualities of entrepreneurs or managers. This course
deals with several ethical issues to foster ethical
literacy for students who will hecome entrepreneurs or
managers in the future.
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Computing for Business
This course emphasizes the capabilities of
Microsoft Office software and their
applications in business. The course will
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provide a solid foundation of knowledge ahout
skills that students must develop to
effectively use computerized decision tools for
typical business problems. Specific objectives
include developing a strong ability in using
Microsoft Word, Excel, PowerPoint and Access
software as tools for husiness communication
and decision-making.
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Presentation Skills for Business

The ahility to present and communicate professionally
is one of the most essential skills that employers.
Thus, the course gives the student an opportunity to
build and practice powerful husiness presentation
skills. The students will also learn how to transform
their Global Business Knowledge into persuasive and
impactful presentaitons for a range of professional
business settings.
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Business Communication
This course deals with a variety of written and oral
communication in a business setting. Students will
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learn different kinds of communication skills such as
memo, email, analysis report, proposal, presentation,
interview or etc. In the middle of class, students will
learn communication skills in the real life situations,
which will lead students to write and speak effectively
in work environment.
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Digital Marketing
This course provides a broad overview of the digital
marketing techniques needed for successful marketing
campaigns in a digital economy. Students will gain a
fundamental understanding of the digital marketing
core principles needed for the 21" century consumer.
Topics will include web page design, analytics, search
pay per click, email
marketing, social media marketing and mobile

enjine  optimization (SEQ),
marketing.
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Business Statistics

Students will learn about statistics as a methodology
for quantifying information. Students experiencing
successful business practice hy separating and analyzing
various information.
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Business Research Methods

Building on Principles of Research Design this course
aims to extend and deepen the understanding of
different research approaches and methodologies in
order to prepare students for their own research
projects in their hbusiness discipline. This course will
assist students in identifying, discussing and
formulating a research problem, in selecting and
applying appropriate research approaches and methods
of inquiry(both quantitative or qualitative),and in
presenting their results.
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Principles of Investment
To introduce students to the fundamentals of
finance and to the world of financial
markets. We will discuss cash flow, financial
statements, stock and bond valuation, the
fundamentals of investing, risk and return,
portfolio construction, financial planning and
budgeting.
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International Business Management

This course teaches students to develop as a global
expert on the hbusiness stage by learning confidence,
linguistics skills, and professional attitudes. Students
can learn the hbasic practices and postures required in
the actual business market.
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Consumer Behaviour

This course aims to acquire overall consumer-related
knowldege such as consumer decision-making process,
information processing process, and related factors to
establish  effective  marketing  strategies by
understanding consumer needs and behavioral changes
due to environmental changes surrounding consumers.
About 2/3 of the total class time consists of lecture
style classes by professors, and the remaining 1/3
understand what they learned earlier through
presentations and discussions hy team. In particular,
research efforts on team tasks other than class hours
are required.
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Advanced Business and Technical Writing

This course teaches students how to write effective
business documents, memos, and reports. By studying
repetitive learning and new writing methods and later
acquring compositions in advanced expressions on
international husiness and technical issues, stduents
can use professional writing when they are employed.
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Financial Management

Based on a basic understdanding of asset
valuation using the present price concept,
which is the basis of financial management,
capital budget and portfolio theory, CAPM,
and capital cost, the subject aims to
understand market efficiency, capital
structure theory, corporate dividend policy,
and operating capital management, which are
deeply related to actual corporate financial
activities. It also includes a brief introduction
to corporate financial analysis, financial
planning, and financial derivatives that have
recently attracted attention.
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Human Resource Management

Human resources have strategic importance as a
factor in creating an organization’s competitive
advantage. This course deals with hasic theories and
systems  on  personnel  management (selection,
development,
retirement, etc.), and development of practical and
in-depth thinking skills for personnel management

through case studies.

evaluation, compensation, promotion,
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New Product Design

This course is a course to understand and experience
the design thinking mindset and process for the
purpose of developing creative products or systems to
solve social problems by forming a multidisciplinary
team. In this course, students observe and empathize
with social problems to cultivate integrated thinking
and creative problem-solving skills, experience and
understand the design thinking process by week, and
implement prototypes with minimal functions.
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International Trade Practices

In this course, students will learn a key
understanding of international trade practice. Students
will learn practical imports, exports, and marketing in
the international market and mainly how international
trade tariffs and provisions apply to practice.
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Asian Consumer Analysis

In order for companies to be good at marketing, they
must first analyze and understand consumer psychology
and needs. This class begins with Chinese consumer
and market analysis and expands to Asian consumers
and markets. This class includes the rise and role of
the Internet, the special role of hrand strategy, the
role of consumer research, and the response of
managers and consumers to various marketing
activities, This course explains various issues using
experience and oerational examples from China and
other Asian countries. The purpose of this class is to
provide a bhrief overview of current marketing
strategies and consumer psychology and behavior in
Asian countries.
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International Logistics Management

This course introduces the concept of the principles
and methods of logistics systems that students have in
multinational companies or other global companies. It
mainly deals with factors that affect the relationship
between international logistics and companies, such as
strategic planning and production, production and
human resource, and geographical characteristics.
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International Business Negotiation

This course aims to provide an understanding of
negotiation theory and negotiation process and to show
how negotiation theory and process are applied in the
interaction of corporate managers from various
cultures.
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E-commerce in China

This course teaches knowledge for understanding the
business concept and technology of the currently
illuminated e-commerce. Students will analyze recent
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issues, understand the process, and focus on learning
e-commerce among them. Students can develop current
execution processes such as  e-commerce and
problem-solving skills. In particular, students will
understand China’s e-commerce deeply.
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Contemporary International Business Issues

This course is to introduce students to international
business issues and problems facing the present era.
Students can critically read, understand, and critically
evaluate issues in the current business market to
discuss various solutions.
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Glohal Business Strategy

This course focuses on issues that require strategic
management in the international business field.
Studnets will learn an analytical and strategic
approach. Stduetns will improve practical information
and abilities in accordance with the current trend of
highlighting the importance of strategic management.
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International Advertising and Promotion

The purpose of this course is to provide an
understaning of branding, strategic planning, creative
tactics, and media planning within an integrated glohal
marketing paradigm. The course will explore the roles
of advertising, diriect marketing, digital and social
media marketing, sales promotion, and public relations
from an international perspective. This course provides
an in-depth discussion of advertising and promotion as
key tools in global marketing.
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Global Entrepreneurship

In this course, sutdents will learn the knoledge and
ahility to operate a new company. The main topic deals
with the definition of technology entrepreneurship and
it is a class that can build knowledge related to the
process of extinguishing a new company.
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Technology and Innovation Management

This course teaches in-depth how information
technology has affected business innovation at the
industry level, how to incorporate information
technology into changes at each level, ,how to
creatively use information technology and business ,
how to design business and industries using given
information technology.
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Global Business Capstone I
1. This course is the process of discovering promising
business items that have recently emerged and
preparing for the start-up and foreign capitalization
of the husiness. Each team develops the ability to
discover business items, analyze business stages,
establish market research and marketing plans,
estimate required resources and establish business
models, and prepare business plans for foreign
investors.
2. Through successful start-up cases, systematic
education, and team collaboration, students can
overcome vague prejudice and fear about start-ups
and be motivated to do start-ups in the world.
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Glohal Business Capstone Il

1. This course is the process of discovering promising
business items that have recently emerged and
preparing for the start-up and foreign capitalization of
the business. Each team develops the ability to
discover business items, analyze husiness stages,
establish market research and marketing plans,
estimate required resources and establish business
models, and prepare business plans for foreign
investors.

2. Through successful overseas expansion, systematic
education, and team collaboration, students can
overcome vague prejudice and fear about overseas
expansion  of

domestic  businessses and  be

motivated to develop overseas markets.
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Convergence Capstone I
1. This course is the process of discovering business
items among the high-tech fields that have recently
emerged and preparing for the start-up and
attraction of forign capital. Each team develops the
ahility to discover business items, analyze business
stages, establish market research and marketing
plans, estimation required resources and establish
business models, and prepare business plans for
foreign investors.

2. Through successful start-up cases, systematic
education, and team collaboration, students can
overcome vague prejudice and fear ahout start-ups
and he motivated to do start-ups.
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Convergence Capstone Il
1. This couirse is the process of selecting business
items that can enter overseas from high-tech or
products that Korea is competitive in and preparing
for successful entry into the country. Each team
develops the ahility to discover husiness items, analyze
market research and institutional ohstacles in the
country, establish marketing and market development
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plans, estimate required resources, and establish
business models, and prepare business plans.

2. Through successful overseas expansion, systematic
education, and team collaboration, students can
overcome vague prejudice and fear about overseas
businessses and  be

expansion of  domestic

motivated to develop overseas markets.



1015

1. sisigh
1.1 ¢isd
A= FR01S] H| T
2015.03 JEFZHUAYAAZ FEHEH|ZY2AAF /A A9 739
2022.03 dEFZHAT F2u|t)o]-AHA Y |4 A 704
1.2 gl
_ 4w 2E - T2
0 s AAL A | Co=or oot
The English Language and ot
Nain Jun Kyungsung | University of | University | A Literature/Urban Affairs Corrmmlzc)raaté%%eﬂmry &
] University Delaware  |of Texas at and Public Policy/ Introduction to Medi
Austin Communication ntroduction to Media
. . iti i Cultural Theory
Virginia Virginia Chungbuk Political Science/ ~ ~
Kitai Kim | Commonwealth | Commonwealth| National EIN:  Administration of Faith and Film
Univ., Univ. | University o e frongwage)  Conterrprary World
Thakw | Trbhuvan | Tribhwvan | Inha | . | Poltical Science & | Atian Media fndustry
Subedi University University University | International Relations International Organization
o . Seoul Refugee Multicultural ~ Globalization Seminar
Subin Yeo Tol%el\}érl%\éiﬁg Se&t;lﬂvli?;:iltonal National 1IN Education, Global Persuasion Strategy
¥ University Citizenship Sociology
University of Psychology,
HyeoIilg Woo [Ijlrinyaril? Iglényarilg Southern | gFA} Organization Organizational Psychology
ee VErsity VRIS | California in Global Context
1.3 WKA|M Y MH|5E
33 34 e LR D) 7|et
500109 PC(1), Z&H(1)
500110 PC(1), ZdH(1)
500111 PC(1), Z&H(1)
500112 PC(1), ZdH(1)
. 500202 PC(1), Z&H(1)
e A
ATATE 500207 PC(1). ZaE(])
500208 PC(1), ZdH(1)
500212 PC(1), Z&H(1)
500213 PC(1), ZdH(1)
500214 PC(1), Z&H(1)




1016 X. 2EZ2HA
4 34 FLARARONF) 71}
500215 PC(1), ZE(])
500216 PC(1), ZAE(1)
500217 PC(1), ZE(])
RN — ic)(@, ZE ), (1), HAPID), 270(1), 3-47]
FEE 7 AP 470103 PC(1), LCDEZEAE(1)
500101 PC(1), LCDEZEAE(1)
500102 PC(1), LCDEZEAE(1)
500103 PC(1), LCDZEAE(1)
KR ASI R 500201 PC(1), LCDZEAE(1)
500205 PC(1), LCDEZEAE(1)
500301 PC(1), LCDZEAE(1)
500305 PC(1), LCDEZEAE(1)
PCA 450302 PC(41), LCDZZAE|(1)
CAMPUS -
Asia-AIMS ARIEH 500108 PC(1), LCDZZAE (1), TV(1), DVDFEE(1)
sH 314 500106 PC(3), ZAE(3)
ZZAEA 500114 Mac(4), PC(1), TV(1), DVDEX.(1), AE347](1)
A5 500113




2025 etettistn w|npy Ha 1017

2. ¥y

o st | 715 9 sl sty wolde] wet o #oe] Aed ALPrs Pl Azt
sisoly | B JHIE RS ISWEE ol5AA Wk ASieh e BAR £ Qe f5E
SSUIS | AAg s BHo F,

y
o 8F | Q2 A% - B 715D A ok MES A4} 7149 A9 8-S Fajo] A4 g
TeEM AL 71 g8 AAE AT ZH e} QIFAE] 2 w3l o|ulx|Fe B st

y
o 8 | 949 A4S 2% =UF | AUE Ausks doln AR | 27t At B BAkL
WESE | A8 ¥ A ¥ £ A=A F

y

oA h=]
Aot 288 T AT s was Asa 28

_ 2EdneIss A3y | A BA mHelEdl | 5 T T S
SIEES) | 5549 /15w Qe 2| = 28k Aol FAX A
SRS

5 A o] 7148 wEI= gekg A

= o) =

= A0 NS EHOT | o fat olFE uiEoz A = = e

3 T SN il S RRE Y B L
=

49 9% 2% 2 4| 20
B7} S BAHOE Fy | -
4
A 9o} TA & u)
oo, F3}, wyo], Telx | goz wroel, Eajel FAA}
NETA TS AAel | A U AAG 2% | Fol t A4 AR ol
SIINEZ) | Bajo) aureh A Aol 22 | 2 B3 08 dd, 2A) | B8} Zux A 2 @A
WSEE | URIES Fgsiedl 5 | we) ooddn AAY Qi | HoplA @R AL o]
= T 229 ARYAlA Al F | Wtz Agatgle] AAEe 2

4 BT @) MxE WA Bog AT
S B B




1018 X. Z2EZIE2EYHAE
2.2 sin} wK=HMP wataye| AN
Stbcistm | )
RS ooy mzm) meen |sHT) nReE HEmIe()
WE=3H
Communication Theory Practice
Organization Psychology in Global Context
" o W Bok(nYe] & Cultural Theory . .
47Y T F(rt]o, £3}, 3 3R o) 9 Advanced Presentation Skills
G Il °3°L>i] 3—? A% 94 %= Asel| Professional Writing
'Equ x;\L]‘H; i ;o“vm ;}1 7];;{]: j:_i o] AR ExFo| PA| Rhetorics and Apoligism
ook% o éu,ﬂ = ;Oq éﬁ = qu Jg_; dete F5S A 3_} Communication for International Organization
7 ZA0ke 7] S}, iojﬂ% ?40_9/] 1% Research Methology Contemporary Political Discourse
SXARd Managing Non-Profit Organization
Gender, Race & Class
Reading English Texts
Media & Culture
Korean Wave Marketing
= - 228 vd9E H|News & Politics
zy wgele W 25E 000
How olsfaty, thokeH T = Democracy and Government
Adg Aw | CET g 2aE ojaa N
e e B3E olgsiy, nAHE °L v '|Contemporary Political Discourse
= &9z H A X Z 8l ol
Do 2AE oy AR s T ITV. Film & Culture
age apy | oo T ST e geawe s gV
Liﬂ’j E‘:}f o 2839 = g »es 7&e Organization Communication
1E= e H} 8-t} International Organization and Global Governance

Media Management
Media Translation

2749 A9}
A1) A of
PAstE A
w4 9y

1w
2%
A5 5
71 2= A
719
2z

Bglol Waahe
29 Al AA
SEY 9t 5
74 27 ARl
571903 Bew A9L
2%k

Leadership in the Global Society
Intercultural Communication

Global Citizenship

Religion and Modern Democracy
Translation & Interpretation [ & II,
Religion in Global Society

Reading English Texts

World Englishes

Diversity Seminar

Global Media Literacy
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Introduction to Media Studies

This course will cover the relationship hetween
media and society, and how each affects each other.
Students will learn the history and role of media such
as printing, radio, television, movies, video games,
animation, etc. Also, Students will learn major theories
and concepts.
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Organizational Psychology in Global Context

This course deals with the human aspect of
organizational life. Based on theories in organizational
psychology, students will learn how individuals in
workplace behave, which will serve as a hasis of the
discussion on how to succeed in their careers. Students
will also learn how to create a productive
interpersonal  relationships and a
organizational culture in their organizations.

constructive

22104 B3lo|2
3-3-0
& 52 13 ol 3 g $8% dree &

2o,

Cultural Theory

This course introduces important studies of cultural
theory and criticism. Cultural thory is products of
politics, society, and economy and it is a work of
relating and criticizing culture in context.
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Advanced Presentation Skills

A professional presenter attracts the
audience via active presentations. To be a
professional presenter, one must position
and distribute the ideas in a positive and
skilled way. Through this course, the
students will learn about the different
tools and ways that add varieties and
interest in the presentation while engaging
with the diverse audiences. The slogan foe
the class will be, the more you practice,
the more retention and motivation you
obtain.

In short, the class will equip students
to prepare promptly and make use of the
best possible methods to deliver the
messages by preserving the interest of the
audiences all the time.
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Intercultural Communication

The course examines how culture is applied in a
social, business, and media-driven context. Major
theoretical issues and cultural criteria/dimensions are
studied and highlighted to illustrate the challenges of
dealing with cultures and identities. Students will
learn theoretical models and determine how to
approach, deal, and resolve issues related to
intercultural problems and challenges.
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Professional Writing

This course exposes students to various forms of
professional documents they will get gto deal with
once they start their professional career. They learn
about the much needed clarity, precision, effectiveness
in written professional communication at the
workplace.
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Leadership in Global Society

This course is designed to provide students with
the scientific knowledge of leadership. While a
comprehensive range of leadership theories are
reviewed, a particular focus will he given to the
theories relevant to the information society.
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Korean Wave Marketing

This course deals with Korean Wave Marketing and
learns ahout the production, branding, supply,
promotion, and profit creation of Korean Wave content.
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International Development Seminar

The proposed course provides students with an
understanding of the basic theories and practice of
international development. In short, the study will
raise the following questions. What is development?
Why are some countries rich while the others not?



1024

What has been done to help developing countries to
compete glohally? How do trade and politics affect the
development initiative? What global institutions have
been setup to achieve the development goals? How?

Answers to those above questions will
provide students with an overview of existing
knowledge and best practices in the field of
international development. The class will go
beyond the concept of government, markets,
and wellbeing to a new level of understanding
international development that will enhance
analytical and critical thinking among the
students.
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Global Citizenship

This course is designed to equip students
with the knowledge as well as the attitudes
necessary to live as a global citizen. Students
will learn the definitions of globalization and
the discussions associated with its impacts on
people’s lives. They will also discuss the
prospect for global society as the two
competing forces are active in the global
governance. In addition, students will acquire
the attitudes appropriate for becoming a
citizen of the globalized world.
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Rhetorics and Apoligism

In a modern, networked society, discussion
and debate are a everyday skill as a member
of the society. In this course, students learn
the purpose, methods and practice of
discussion and debate. Students learn how to
develop a point, how to deliver it, make a
strong argument for it, and convince the
audience. Students also learn various ways to
clearly undertand points made by other
speakers.
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The Media and Culture

This course examines how media shapes our culture
and cultural identity in the global era. Students will
learn the formation of politics, religion, economy, and
multiculturalism and their impact on society.
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News and Politics

This course deals with the relationship between
media and society, and learns how each affects each
other. It deals with the history and role of media such
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as printing, radio, television, movies, video games, and
animation, and students will learn major theories and
concepts.

00000 H1FF2j ety 5-7] % 3-3-0
w A ZURIFFe] e AN vehd 4
o] FPEYS IFATE RFF ] AP Tt
| W3kl w2} oA T71Re] w9 B FHt
st Sk=A AAAA APAE SR vAdI

X oo o
[

Democracy and Government Institutions

This course reviews the models of government
emerged over the course of historical development of
modern democracy. It discusses how the forms of
government and the management paradigms for
government  institutionas have evelved as the
philosophical interpretation of democracy has changed.
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Understanding Postmodernism

This course reviews the poltical discourses in the
contemporary society. The classical ideas of modern
democracy will be reviewed. Also, a more recent
political ideas such as postmodernism will be discussed.
Students will understand the main ideologies of the
left and the right.
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Communication and International Organizations
This course deals with the role and history of

1025

communication in international development and the
relationship between the role and history, and the
United Nations ,World Bank and etc.
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Contemporary Political Discourse

Students will examine the topics and
relevance of events in modern politics and
find out about issues and problems that tand
out in public discussions. Case research and
theoretical analysis are required.
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Principles and Practices of Translation I

There is much more to translation than
just knowing a language. This course
introduces students to the theories and
practices of translation and interpretation
beyond vocabulary and grammar. Students
analyze pre-prepared interpretations and
translations to discover the mental processes
involved in interpretation and the cultural
factors that influence those processes.
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Resume Writing & Interview Skills
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This course is designed to help students become the
ideal applicant in their job search. The course will
teach students how to present their skills, experience,
and competencies in ways that align with a recruiter’s
needs as well as provide tips and strategies for the
interview.
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Organizational Communication

Individuals mainly participate in society through
organizations such as workplaces and achieve their
goals. This subject examines how an individual
perform his or her job through verhal or non-verbal
message exchange. It deals with topics such as
culture, within  the
organization, social network, rom of organization,
decision-making, powerm leadership, controntation of
opinions, and technology.

organizational socialization
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Religion and Modern Democracy

This course examines the hiblical foundations of
modern democracy. The topics covered include the role
of the Cristianity in the emergence of modern
democracy, the philosophical foundations of partisan
politics, and the development of contemporary
government institutional design.
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Religions in Glohal Societies

This course examines how religions in glohal
societies, where cultural and institutional pluralism
are prominent, reflect and help shape glohalization

processes related to the economy, government,
communication, and other areas.
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Principles and Practices of Translation II

There is much more to translation than
just knowing a language. This course
introduces students to the theories and
practices of translation and interpretation
beyond vocabulary and grammar. Students
analyze pre-prepared interpretations and
translations to discover the mental processes
involved in interpretation and the cultural
factors that influence those processes.
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Cultural Narrative and Storytelling

We all have interesting stories to tell. Stories are
valuable tools to help people connect and understand
each other. You will learn the elements and skills
needed to deliver effective stories to persuade people to
join your organization's mission. This course will
discuss how stories are used in marketing, public
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relations, organizational communications, politics, and
cultural traditions. Stories can make presentation,
advertisements and conversations more exciting if you
learn how to tell them the right way.
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Glohal Media Literacy

In this course, students will learn examine how to
evaluate, analyze, and produce various forms of
communication. Messages are analyzed from various
perspectives, including producers, intentions, various
media, and subjects.
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Managing Nonprofit Organizations

This course is designed to provide students with the
knowledge necessary for  managing
organizations. Students will learn the role of nonprofit
organizations as a sector comprising the society as a
whole, as well as the management skills necessary

nonprofit

such as fundraising and marketing.
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Research Methodology
This course deals with the epistemological bases as
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well as techniques of social science research methods.
To he specific, the two main streams of social research
methods, namely, the quantitative methods derived
from the logic of the positivism, and the qualitative
methods hased on the logic of phenomenology.
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World Englishes

This course is designed to understand the concepts
of World English and learners according to different
countries and cultures.
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Reading English Texts

This course intends to equip students with the
ahility to understand the textbooks in social science
written in English. Students will be able to learn the
vocabularies, sentences, and expressions in academic
texts in English, as well as the logical structure of
the major classics in the fields.
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Gender,Race&Class

This course focuses on the relationship hetween
historically ~ specifically  classified oppression and
exploitation, such as gender, race, and class.
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International Organization and Global Governance

This course focuses on learning about international
organizations. Students will learn the roles of
international organizations in global governance as well
as its limitations. Students will also learn what
factors, such as politics, culture, and economies,
influences the policy making process of international
organizations. The two competing forces underlying the
globalization will also be covered.
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Diversity Seminar

As everyone is unique and that diversity is
associated with acceptance and respect,
recognizing those individual differences (race,
age, status, physical ability, religion etc.) are
the key (Patrick & Kumar, 2012). As
diversity brings individual differences, it
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affects the economic, political, and
socio-cultural dynamics of a society. Thus,
these variations need to be handled in a safe,
positive, and cultivating environment.

Being a homogeneous society, Korea faces
dilemma over accepting the diversity. What is
the essence of a diverse society? What are its
major challenges, and how do they affect
identities and social traits? How does Korea
manage the diversity? What does diversity
mean to Koreans at present, and how they
imagine the future? With class lectures and
intense interactions, the students will explore
the answers to these questions.
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Media Management

In an era when talented people are required to
understand and handle media management, students
learn whether media management can innovate across
horders and develop based on various media.
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Media Translation

This course aims to lay the foundations for, and to
introduce students to the practice of, translation for
the media, and develop their translating sense and
skills in practical media translating assignments.



