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Entrepreneurship&Venture Initiation
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Object-Originated System Development

Methodololgies

AzE R 8 A gEe) shiel AAAF
YHE ZAF MU RYY ¢ HolH B
93 e SEdt PAdeE
OMG (Object Management Group) ¢l %
QAW AFNA 7H del solw 9
UML (Unified Modeling Language) ¢ 97 =5
golol 1S ol g3t ATE BA S A2
S AAT F U 58L FANAT: Class
Diagram, Object Diagram, Statechart Diagram,
Activity Diagram, Sequence Diagram,
Collaboration Diagram, Use-Case Diagram,
Component Diagram, Deployment Diagram. 7
A A FAA 7 Hel et A5 AHE EEZEAE
2 FYPA FoEN AF AL TY5 7L

MAEXI2 2| 3-3-0
Resource management.
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Seminar in Management information.
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Technological Innovation and Business Application
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Introduction to marketing data analysis.
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Big data analysis
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Marketing and Deep Learning
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Customer Relationship Management
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